
I Want An Office Like An Ad Agency
How to design offices that inspire creativity and innovation
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Many people have been exposed to the ‘wonderland’ of the Google campus through media images and 

write-ups. There is something appealing about a place to work that offers exercise balls to sit on and 

meeting rooms that look like cable cars on their way up to a snowy destination. The escape from the 

formal office to something more stimulating with the promises of a fun-filled day, is the envy of all.

Bearing in mind that Google’s Mountain View Campus has just over 325 000 square metres of office 

space, it is easy to create anything that can be imagined. But that doesn’t stop company owners from 

wanting a creative space of their own.

More and more, employers are realising that the war for talent involves more than a good salary or 

benefits, they also have to provide a working environment that excites, entices and retains professionals.

Individuals now want great experiences, every day. With digital technology, horizons have been 

broadened. Self-fulfilment and a motivation to be healthier are desired as well as a yearning for cognitive 

development. If you can provide an office environment that encourages and assists employees in their 

desire to reach self-actualisation, you will go a long way to keeping valued employees happy. 

INTRODUCTION

So how do you go about creating these 
spaces?

In contrast to perhaps a legal or financial company that has typically muted colours and an understated 

elegance, creative spaces opt for the unexpected, unconventional and sometimes surprising quirks. 

They may look as if they have been planned haphazardly but these spaces require extra attention when 

it comes to thinking through how the space is to be used.  
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Everything we see and touch stimulates an experience, 

evokes a feeling. Having an interior space that creates 

various emotions is bound to trigger a medley of 

responses and helps to churn the creative juices.    

Begin with the obvious one - sight. An explosion of colour always excites and leads to a feeling of 

anticipation. The trick is to use colour in a way that is different and unusual. Although using multiple 

colours seems an obvious idea, it takes a brave person/company to agree to it. Using just one colour 

can also be very effective, making a bold statement, or various shades of a colour (monochromatic) can 

generate feelings of calm or restlessness, depending on how they are used.

Colour used in unexpected ways creates excitement 
and feelings of anticipation.

An explosion of colour always 
excites and leads to a feeling 

of anticipation.
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ouchT A layering of different textures fulfils our natural desire to touch and explore. Create interest with a 

variation of materials from rough woods to smooth, back painted glass. Different patinas and patterns 

energise a space. Play with the scale of the textures too. For example, enlarging a small mesh fabric 

beyond its scale and using it on the ceiling instead of as a curtain or upholstery, transforms a space, 

casting interesting shadows, playing with light and stimulating the imagination. 

Many stories are heard, and creative ideas are shared beneath a large tree. Bringing a stylised and textured tree into an 
office space creates an informal area that is great for unwinding and sharing knowledge.
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Sound is an important aspect of any office. Many 

offices struggle with acoustics as noise bounces 

and reverberates off walls. Think about how you feel 

going into a restaurant for the first time. If there is 

lovely, gentle, instrumental music playing, it induces 

a sense of serenity, a feeling of calm and percieved 

elegancy. Loud, thumping music offers a sense of 

excitement of things to come, or it can just be really 

annoying. How do you want your clients to feel when 

they walk through the door? Should they hear water 

falling gently, inducing calm? Should they be greeted 

with frenetic sounds of people working together, or 

a quietness as one walks on the thick piled carpets 

with the soft sound of the air-conditioners churning 

cool air. Use acoustic materials where necessary, for 

instance in focus rooms. As well as being functional, 

they can make the space interesting. Don’t forget this 

sense, it can make or break the effectiveness of office 

space.

Smell is very seldom thought of in an office, but the same way as the smell of baking in a home helps 

to sell the home, the smells in offices are effective ways of creating those sought after experiences. It is 

rumoured that the smell of lilac encourages clients to buy. Why don’t you give it a try and see if it’s true? 

But in general, an office that smells clean and fresh is welcoming, so a large bowl of scented flowers in 

reception is a lovely idea and baking smells will entice clients to expect something wonderful. The smell 

of felt-tip pens conjures up imaginings of creative people hard at work producing something sensational 

on bright, white pieces of paper. But be careful of curry, fish or burnt toast as this can have the opposite 

effect.

Use absorbent materials creatively on walls to stop 
sound bounce and provide an interesting, decorative 
solution.
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Last is taste. How on earth do you provide this sensory experience? Actually it goes hand in hand with 

smell. When smelling something good, it is easy to imagine the taste of it. This arouses the taste buds 

and gives a feeling of satisfaction (or hunger). Smelling great coffee gives comfort and encourages your 

guests to settle down in anticipation. Naturally, handing around the plate of hot muffins goes a long way 

to warming attitudes and creating good relationships.

The culture of a company will determine the style of its interiors. This is often cultivated by management, 

who sets the tone in the organisation. There really is no point in having brightly coloured, playful areas 

if it is frowned upon to use them. We also can’t believe that just because those break away areas are 

provided, the employees will change their ways of working. Firstly, management need to see the benefit 

of having different kinds of work spaces that stimulate different ideas and encourage concept integration. 

A relaxed place for solo work or an area to bounce ideas off a colleague offers choice and flexibility in places to work, 
and sometimes provides a welcome relief from the team.
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Once there is buy-in from the top, leaders will find it easy to use the spaces for interaction or even quiet 

reflection and their employees will follow suit.  

Change Management is a useful tool for helping employees to adapt their behaviour to new environments, 

and it is essential to use the services of a professional in the field. 

Of the many styles to choose from, an Industrial look is often favoured by agencies, or an eclectic mix 

of styles. Using an unusual scale, where items are created much larger than the norm so that the 

disproportion and boldness get your attention.

Items that are created much larger than normal, grab your attention.

A popular choice is reusing shipping containers as offices.  
It’s about being out of the ordinary.
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Creative agencies often favour the use of 

materials in their raw state, such as undressed, 

screed floors, raw, exposed brickwork, exposed 

trusses instead of ceilings, and concrete walls. 

Juxtapose this with the use of Avant-garde 

furnishings, or furnishings from a time gone 

by, to create a contrast of worlds. Repurposed 

items are also a hot option as they extol the 

genius behind the invention in a world that 

encourages ingenuity.  Another popular choice 

is reusing shipping containers as rooms or 

reclaimed wood for furniture. Lighting or 

even walls made with discarded bottles adds 

interest.

A strong brand personality is important and must 

be portrayed in the best possible way. It becomes 

inspirational for new ideas. This may be a subtle 

reference to the brand in your interiors or a very 

obvious and palpable choice of colours, features 

and fittings that exude who you are. Your reception 

portrays the character of your company and should be 

a unique, exceptional advertisement of your culture.  

What kind of experience would you like your clients 

and employees to have in your workplace?

I want an office like an ad agency

7



Focus5 All offices need a focal point. This may be the town square where colleagues gather to share ideas and 

listen to others, where weekly deadlines are agreed to or general announcements are made. It could be 

the staff lunch room or a multi-functional space for meetings, training and team work. Once you have 

decided this, think about how you would like people to react in this space and how they should feel. This 

will determine the design style.

A central area that is designed with intent becomes a space that draws people together.  Groups of similar items such as the 
pendant lights and scatter cushions, focuses the space.  The wooden bulkhead offers a contrasting warmth to the screed floor.
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Lighting and layering6

Layering of materials provides clever perspective and depth to an interior, and using lighting within the 

layers gives an extra third dimensionality to the surfaces. Create the unexpected, it’s sure to delight.

Softer lighting changes the mood of any area.

+27 11 7065123 

contact us

!

info@paragon-interiors.co.za

For your creative 
office interiors, 
contact Paragon 
Interiors on

or
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